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ENDONEZYA, TU

RKUNCULARA

KARSI ANTI-DAMPING
KAMPANYASI BASLATTI

INDONESIA INITIATED

AN ANTI-DUMPING

CAMPAIGN AGAINST TURKISH FLOUR

PRODUCERS

Endonezya'da, un ithalatinin yaklasik yiizde
damping kampanyasi baslatildi. Konuyla ilg

60'in1 kargilayan Tiirk un dreticilerine karsi anti-
ili bir agiklama yapan TUSAF Baskani Erhan Oz-
men, bu pazardan ¢itkmalari icin cok baski oldugunu ancak bu pazardan ¢ikmayacaklarini dile
getirdi.

In Indonesia, an anti-dumping campaign had been initiated against Turkish flour producers
that supply up to 60 percent of the flour import. TUSAF President Erhan Ozmen made a state-

ment about this latest development and stat
this great pressure applied.

Dinya un ihracatinda ilk siralarda yer alan Tirk un sa-
nayicileri, diinyanin en iyi ihra¢ pazarlarindan biri olan
Endonezya'da un (Ureticilerinin baslattigi anti-damping
kampanyasiyla karsi karsiya. Tirkiye Endonezya'nin un itha-
latinin yiizde 60'in1 karsiliyor ancak 2009 yilindan bu yana,
Ulkedeki un Ureticilerinin anti-damping kampanyasi ile mii-
cadele ediyor.

ed that they will not leave this market despite of

Turkish flour industrialists that is ranked at top in world
flour export is now facing the anti-dumping campaign initi-
ated by the flour producers of Indonesia that is one of the
world’s greatest export markets. While Turkey still supplies
60 percent of Indonesia’s flour import, Turkish producers
are fighting against the anti-dumping campaign of this
country’s flour producers since the beginning of 2009.
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Tirkiye'ye yonelik acilan yeni anti-damping sorusturmasi,
Turk un dreticilerinin dinyanin en biyiik un pazarlarindan
birinde elde ettigi giicii tehdit ediyor. Endonezya, Turkiye
un sanayii icin en blyiik ikinci ihracat pazar.

Bu agidan s6z konusu sorusturma biiyiik 6nem tasiyor. 2011
yihnda bu rakamin 137 milyon dolarn astigi belirtiliyor. Bu
rakamlarla Turkiye, Endonezya’nin en cok ithalat yaptigi
Ulke konumunda bulunuyor.

Acilan yeni sorusturmayi, Endonezyali treticilerin Tirkiye'nin
Ulkedeki varligindan rahatsiz olmasina, kaliteye ve fiyatlandir-
maya dayandiran Tirkiye un sanayicileri, “Endonezya bizim
icin zor ancak muazzam 6nemli bir ulke. Irak’tan sonra en bu-
ylik ikinci pazarimiz. Endonezya hiiklimeti de bizim oradaki
varligimizdan memnun. Bu pazardan ¢ikmayiz.” agiklamasini
yapiyor.

Turk ureticilere gore, Endonezyali un Ureticileri fiyatlan iste-
digi gibi artiramiyor ve bu ytizden Tirk driinlerine “kansero-
jen madde iceriyor” suclamasinda bulunuyor.

“GIRDIGIMIZ PAZARLARDA

RAKIPLERIMIiZi ZORLUYORUZ"

Anti-damping sorusturmasiyla ilgili basina aciklamalarda bu-
lunan Tarkiye Un Sanayicileri Federasyonu (TUSAF) Baskani
Erhan Ozmen, Tiirkiye'nin, 10 milyon ton olan diinya un tica-
retinin 2 milyon tonunu karsiladigini ve girdigi pazarlarda da
rakiplerini zorladigini ifade ediyor ve ekliyor: “Boyle olunca
da Turkiye'nin un ihracatina karsi bazi politikalar uygulamaya
bashyorlar.

Medya, kamuoyu ve sektorii harekete gecirerek, ‘Bizim pazari-
mizda Tirk Ureticisi hakim’ gibi bir algi yaratmaya ¢alisiyorlar.
Bunu daha énce de yaptilar. 2009 yilinda yine Turk unlarina
karst anti damping uygulamaya calistilar. Ancak hem Basbaka-
nimizin hem Ekonomi Bakani Zafer Caglayan'in mudahaleleri
durumu dizeltti”

Endonezya’nin disindaki diger ihra¢ pazarlarinda bu tir so-
runlar yasamadiklarini sdyleyen Ozmen, sdyle devam ediyor:
“Endonezya’ya daha énce Cin'in ihracat yapiyordu ve yerel
Ureticiler vardi. Cikalim diye ¢ok baski var ama Tiirkiye o pa-
zardan ¢ikmaz. Fiyat rekabeti ve kalite onlar icin cok énemli
ve bizden de cok memnunilar. Biz bir sekilde ¢ozilecegdini di-
stintiyoruz. Ekonomi Bakanligi'yla devamli goriisiiyoruz. Onlar
da diplomatik anlamda gértismelerini stirdtrtyor”

Turk unlarinin orada hem fiyat hem de kalite agisindan ust si-
nifta oldugunu kaydeden Ozmen, Endonezya Hiikiimetinin
kendilerinden ¢ok memnun oldugunu ifade etti. Ozmen, yerel
ureticilerin hem fiyatlan istedikleri gibi ytikseltemedikleri i¢in
hem de Grinlerinin kalitesi dustik oldugu icin rahatsiz oldugu-
nu belirtti. “Endonezya pazari bizim icin cok rahat degil. Clinkii
onlar devamli lobi yapiyorlar” diyen Ozmen, attiklar adimlarla
onlarin ¢abalarini kirmaya calistiklan aciklamasini yapti.
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The new anti-dumping investigation opened against Tur-
key threatens the power Turkish flour producers attained
in one of the greatest flour markets of the world. Indonesia

is the second largest export market for the Turkish flour in-
dustry. Thus this investigation is really crucial. In 2011, this
figure is estimated to exceed 137 million dollars. With these
figures, Turkey is positioned as the Indonesia’s top supplier.

Turkish flour industrialists, who base this new investigation
to the discomfort that the Indonesian producers feel about
Turkey's presence in their country, and about Turkish flour’s
quality and price, claim the following: “Indonesia a tough
but, at the same time, a great country for us. It is our sec-
ond largest market after Irag. And Indonesian government
is also happy about our presence there.

We will not leave this market” According to Turkish produc-
ers, Indonesian flour producers cannot increase their prices
as they want and thus make the accusation that “Turkish
products contain carcinogens”.

“WE CHALLENGE OUR RIVALS IN

THE MARKETS WE ENTER”

President of Turkish Flour Industrialists Federation (TUSAF),
Erhan Ozmen, who made a statement to the press about
the anti-dumping investigation, stated that Turkey supplies
2 million tons of the world flour trade that is 10 million tons
in total and challenges its rivals in the markets it enters:
“Due to these reasons, there are some policies implement-
ed against the flour export of Turkey. The media tries to trig-
ger the public and the sector, and to create an impression
like ‘a Turkish producer is dominating our domestic market’.
They did the very same thing before. In 2009, they tried to
implement anti-dumping measures against Turkish flours
However both our Prime Minister and Minister of Economy,
Zafer Caglayan intervened and corrected this mistake.”

Ozmen reminded that they don’t face such problems in other
export markets besides Indonesia and continued his words:
“China was the one exporting flour to Indonesia before and
there were local producers. There is a great pressure for us to
leave, but Turkey will not leave this market. Price competition
and quality are important for them and they are satisfied with
ours. We think that this problem will be solved somehow. We
are in constant contact with the Ministry of Economy. And
they are continuing their diplomatic communications.”

Ozmen recorded that Turkish flours are at the top segment
both in terms of price and quality, and that Indonesian
government is very pleased about their presence. Ozmen
stated that the local producers are not pleased since they
cannot increase their prices as they want and the quality
of t

f their products is lower. “Indonesian market is not very
easy for us. Because these local producers are constantly
lobbying against us.” said Ozmen and added that, as Turkish
producers, they are trying to prevent these actions.
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